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IDEAS/REMARKS/SUGGESTIONS

• to define our contribution
(as catholic institutions) to 
the role of ethics in media.

• an information is local, but
its distribution is global. 

• how to get others to listen 
to us?



OLD VS. NEW JOURNALISM
• Old journalism: who, 

where, when, how
• New journalism: 

subjective perspective



FRAMING VERS. REFRAMING IN MEDIA

FRAMING: helps us to 
organize knowledge: 
how something is 
presented to the 
audience.
REFRAMING: changes
the meaning of 
something and thereby
changes minds.



towards a responsible journalism

• Every journalist must have a 
personal sense of ethics and 
responsibility—a moral
(individual responsability)

• Ethics in journalism must be
learned (our task and area of
contribution)

• A journalist carries a personal 
responsibility for the 
information presented and its 
interpretation –
consequences .



Vocabulary

• There is a specific vocabulary for sport
journalism, economy journalism, culture... 

• to teach a vocabulary of religious journalism. 



Suggestions

• Summer school of
journalism

• Courses on the
vocabulary of
„religious“ journalism
or of the
communication in 
religious issues. 



Thank you for your attention!
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